Anthropology of Media and Culture
70:368 @ Rutgers ® Fall 2016 e T-Th 5:35-6:55 ¢ HCK 119

Professor: Becky Schulthies, Ph.D. Office Hours: 3:45-5pm Tue-Thu or by appointment
Office: 312 RAB Email: becky.scIthies@rutgers.edu

COURSE OBJECTIVES: Mediums and Messages
Whatdoyou k-of whenlyou hearthe word dia”’ ? What do you h@uld be included in the
category? How do you think media works-or should work? Holy might mediation work in places beyond your
experience? Some_a rg'{e that media are contested and signifid@nt factors in the e ei‘cise of power and identity.
Others suggest that' m impacts are morerdiffu d unceflain. This seminar Iléxplore the development of
)

an anthropologicallapproach to mass media studies by focusinfon a few themes: media and socio-economic
development; the $ocio-political lives of news; relationship idedogies and social mdia.‘\

We will eXplore historical and contemporary mediascafies and how anthropolog\ists have theorized theif
significance and indpact. Numerous pundits on all sides have m to say about media: théy decry the bias or
praise the objectivity of media sources; propound the positive p@tential effects of media influence for conflict
resolution and pulllic relations or lament the negative stereotypifig and violence resulting from media impacts;
condemn media a§ another form of authoritarian control, an extélision of imperialism, or Iaud\’ijcs contributions t¢
globalization and @conomic development in the Global South. Thisicourse will lay the anthropolégical groundwor
for theories approgaching these perspectives, and discuss the relati@nships between media, cuItur'e\, politics, and
religion. )

Media anthropology emerged from critical engagements vlith ethnographic film, visual anthropology, th

1980s crisis of repfesentation, and globalization theory. In this cour§e, we will focus on social mediati? of

electronic media, 8s it potentially structures large parts of our interdtion with each other, laterally and\radially.
\

INTENDED LEAR G OUTCOMES ANTHROPOLOGY DEPARTMENT GOALS: \
The key goals of tRis class are: This collrse fills the following department learning
1. to helps stuflents approach local and global goals:

mediascapes With new perspectives 1. Studefits gain knowledge that will allow them to
2. to acquaint students with media anthropology identify, explain, and historically contextualize t

methods andftheories primarfiobjectives, fundamental concepts, ma
3. to help studehts learn how to critically engage of analysis, and central questions in their

theories abodt media field an@ demonstrate proficiency in thei
4. toexpand st entsi’esearc analysis, oral this knoWledge.

presentationfand multimedia skills 2. StudentSare able to demonstrate pro
;g the use cllitical thinking skills
5. Students@re able to express thems
knowledg8lbly and proficiently in
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